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QUOTE OF THE CHIEF EDITOR
Find faster. Watch better.
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No other program guide in the German-speaking world stands for more 

expertise in evaluating TV movies and series. For 30 years, 

TVSPIELFILMPLUS has been providing orientation in a world where 

the range of series, documentaries and films is becoming 

increasingly confusing - whether on free TV, pay TV or streaming. 

Independent, reliable and full of passion, the editorial team keeps track 

of the flood of new releases and finds what really interests the reader 

every two weeks in a way that is as well-founded as it is entertaining. 

In addition, the readers of TVSPIELFILMPLUS learn everything about 

current news, health, technology, sports, nutrition and knowledge to 

be perfectly informed for the next 14 days.

Oliver Noelle, Editor-in-Chief TVSPIELFILMPLUS

„

“



PRINT DIGITAL SOCIAL

Sold circ. 667.581 iss. Visits 72,31 mio. Facebook 331.400

Readers 3,69 mio. Instagram 13.200

1/1 gross € 74.200

Frequency bi-weekly

Copy price € 2,40

Source: IVW QI (print), MA 2023-I, price vld from 1.1.23, IVW QI (digital), social media: as April

TVSPIELFILMPLUS AT A GLANCE
A brief look at the brand
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TVSPIELFILMPLUS (TVSpielfilm, TVSpielfilmDigitalXXL, TVSpielfilm Streaming & TVToday) is the 

premier magazine to guide readers through the world of free-TV, pay-TV and the streaming 

platforms. 

In addition to the section with TV programming, your ad can be perfectly integrated into the news, 

health, technology, sports, nutrition and knowledge topics – to increase relevance, always with a tie-

in to current happening on television. Two-thirds of all Germans regularly use TV guide magazines. 

TVSPIELFILMPLUS – the inventor of the 14-day TV guide magazine.

Find faster. Watch better.



The TVSPIELFILMPLUS readers
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AT HOME ON ALL SCREENS

Print Digital

67% 

of the readers are between

30-65 years old

76% 

of the target group are between

20-59 years old

51% 

are women

56% 

are women

60%

have a HHNI >3,000€

48% 

have a HHNI >3,000€

Well educated: 

72% have attended a high school

Well educated: 

69% have attended a high school

Sources: ma 2023 I, AGOF daily digital facts 16+ Q3/22



The TVSPIELFILMPLUS readers
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TARGET GROUP DEEP DIVE

Print

63% 

want a trustworthy partner for financial 

matters

58%

buy remedies at the pharmacy instead of 

going to the doctor for minor complaints

33%

could imagine 

buying an electric car 

61% 

stream movies and series more often 

than once a week 

Sources: b4p 2022 II

€



TVSPIELFILMPLUS – THE PLUS IN CONTENT
Wide range of topics
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News

The latest on the stars from Germany 

and Hollywood as well as exciting 

background stories.

Film & Series

Our editorial team reports from 

Hollywood and offers our cinema and 

streaming fans exciting content.

Sports

In the sports topic area, readers are 

close to the latest news on their 

favorite athletes.

Knowledge & Health

Knowing what's becoming important. 

The latest on sustainability and health 

in our magazine.



TVSPIELFILMPLUS – TV PROGRAM, MOVIES AND SERIES
Home on all screens
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Top Guide

The best of the upcoming 14-days.

Spielfilme und Themen 

All highlights of the day, neatly 

collected.

Programmteil 

Everything at a glance and of course 

rated with the TVSPIELFILM thumb.

Streaming, Kino & DVDs 

The whole world of entertainment, 

collected in our magazine.



A LOOK INTO THE MAGAZINE– NEWS
Front coat part
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Here you will find the latest 

news about the stars from 

Germany and Hollywood as 

well as exciting background 

stories.



A LOOK INTO THE MAGAZINE – FILM/SERIES HIGHLIGHTS
Front coat part
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Our editorial team takes 

readers to Hollywood for 

exciting content for our movie 

and streaming fans.



A LOOK INTO THE MAGAZINE– SPORTS
Front coat part
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In the sports topic area, readers 

are close to the latest news on 

their favorite athletes.



A LOOK INTO THE MAGAZINE - KNOWLEDGE
Front coat part
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Knowing what's becoming 

important. The latest on 

sustainability in our magazine



A LOOK INTO THE MAGAZINE – HEALTH
Front coat part
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Healthy through everyday life. 

Our readers stay fit and vital.



A LOOK INTO THE MAGAZINE– TOP GUIDE
Program part

12

What's really worth watching in 

the next 14 days: 

The Top Guide - the 

recommendation for TV content 

on sports, family, health, 

knowledge, animals, finance, 

etc.



A LOOK INTO THE MAGAZINE – MOVIES & TV TOPICS
Program part
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The feature films & TV topics of 

the day:

Neatly collected and rated with 

the TVSpielfilm thumb. 



A LOOK INTO THE MAGAZINE – DAILY PROGRAM
Program part
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Everything at a glance:

We show the reader the 

program day well arranged and 

as usual with ratings.



A LOOK INTO THE MAGAZINE – STREAMING, THEATER
Program part
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Missed a show? 

We show readers the best 

streaming tips. Our readers 

never miss a movie release and 

have the best Blu-rays already 

on their shelves.



PERFECT FOR YOUR PLANNING
Good reasons

A reach of 13.3 million users

Reach the 30% percent of the total reach of readers and additionally the 

70% online users with your campaign almost without overlap (4.4 %).

One of the highest selling magazines in copy and subscription 

circulation

With its hard circulation, TVSPIELFILMPLUS is thus one of the highest-

circulation titles among general-interest magazines, with a subscription 

rate of around 50%.

Quality and trust

The inventor of the 14-day program guide offers a critical and 

independent assessment of daily TV, cinema and streaming 

programming with the tried-and-tested TVSpielfilm Thumb.

More than just a program guide

Take advantage of the high-quality thematic environments in the cover 

section of TVSPIELFILMPLUS. Place your ad in the environment of TV, 

cinema, streaming, health, knowledge, sports and many more. 
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BRAND WORLD
Find faster. Watch better.
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YOUR CONTACTS
SCREENS
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© BCN. This document has been prepared with due care. We reserve the right to make corrections and changes. (CL)

Senior Publisher Manager 

Screens

TVSPIELFILMPLUS 

P: +49 89 9250 1267

M:+49 1515 387 4473

camil.lange@burda.com

Camil Lange


